
 
 

In today’s art world, visibility can come from two very different places: the glowing screen of your 
phone or the bright lights of a gallery wall. As more artists explore self-representation online, a 
big question keeps popping up: 
 Is social media helping artists grow, or just keeping them visible? 

Let’s break it down—without shade, just clarity. 

 

 

 

 



A Quick Look Back: Patronage Then and Now 
 

 
IMAGE: Blueprints of the Past by Farrukh A, pen and ink with gold leaf, tea wash, cotton fabric, and leather on 
canvas, 25 x 61 inches. A layered, tactile exploration of memory, material, and inherited history. 

Patronage has always played a big role in an artist’s journey—from ancient Egypt, where 
pharaohs commissioned art, to modern-day collectors who support exhibitions and careers. 

Back then, art was experienced in salons or curated spaces. Today, we still see this model in 
galleries: spaces that give art the context it needs, while building community and professional 
relationships around it. 

Fast Forward to Now: Social Media & Self-Representation 

 
IMAGE: Desi Daisy by Rushda A, archival ink on canvas, 40 x 40 inches. A limited edition work blending digital 
illustration, conceptual art, and traditional aesthetics. 

With platforms like Instagram, many artists now share, promote, and even sell their work 
directly. The promise? 



● More visibility 
 

● No commission cuts 
 

● A global audience 
 

Sounds like a dream, right? In many ways, it is. Social media has opened doors that used to be 
locked shut. It gives artists the power to connect, collaborate, and create on their own terms. 

 

But Here’s the Catch… 

1. You might lose out on gallery and museum opportunities. 
 When you become your own shop—constantly posting and selling directly—galleries and 
institutions may see you more as a seller than an artist with a serious, evolving practice. It can 
make it harder to get invited to shows or be represented professionally. 

2. Commissions can start to shape your work more than you do. 
 It’s easy to say yes to commission work (especially when money is tight), but over time, 
constantly creating what clients want can start to pull you away from your own ideas and artistic 
growth. Your creative voice can get lost. 

3. Most commissions never get seen or remembered. 
 Unlike gallery shows or published work, private commissions usually stay in someone’s home. 
They’re rarely documented, exhibited, or critiqued—so they don’t build your portfolio in a way 
that grows your career. 

4. Serious collectors often stay away from overly commissioned work. 
 Collectors looking to invest in your long-term journey want to see original work with 
intention—not repeated designs made to order. Too many commissions can make your practice 
look less focused or less valuable. 

5. Without a gallery or support system, clients may underpay or push 
boundaries. 
 Direct selling can lead to pricing issues, copy requests, or unrealistic demands. Without 
professional boundaries or market knowledge, it’s easier for clients to take advantage of your 
time, labor, or ideas. 

6. Algorithms Over Authenticity 

Social media doesn’t just show your work—it ranks it. Timing, keywords, trends—these 
determine who sees your post, not necessarily the quality of your art. 



7. Oversaturation 

You’re not the only one posting. With millions of artists online, it’s easy for thoughtful, 
slow-crafted work to get lost in the scroll. 

8. Short-term Visibility ≠ Long-term Growth 

A like or share can feel great, but it rarely leads to deeper opportunities like exhibitions, 
mentorship, or meaningful critique. 

 

💡 Commissions aren’t bad—but balance is key. 

Make time for the work that reflects you, not just what sells. That’s what builds a sustainable, 
respected career. 

 

IMAGE: Kaarzaar-e-Mohabbat ( محبت کارزارِ ) by Amna Y, museum-quality archival print, 12 x 18 inches. A limited 
edition work exploring love and resistance through a contemporary, conceptual lens. 



So What Do Galleries Offer That Instagram Doesn’t? 
Galleries aren’t just places to hang art—they’re platforms built for artistic growth. Here’s what 
they bring: 

● Curation & Context 
 Your work is seen in relation to space, light, and other works—something a screen can’t 
replicate. 
 

● Real Professional Support 
 From promotion and press to installation and logistics, galleries handle the heavy lifting 
so artists can focus on the work. 
 

● Long-Term Relationships 
 Galleries often invest in artists they believe in—helping with pricing, positioning, and 
access to collectors, curators, and institutions. 
 

● Credibility & Career Development 
 Museums, art fairs, and collectors take gallery-backed artists more seriously. Selling 
directly on Instagram can sometimes undercut your long-term value in those circles. 

 
 



What About the Money? 

 

IMAGE: Fragile Balance by Raza U R, brass and clay sculpture, 12 x 7 inches. A contemporary work exploring 
tension and stillness through contrasting materials and form. 

Yes, gallery commissions can feel steep. But that money usually covers: 

● Exhibition setup 
 

● Publicity and social media 
 

● Hosting events 
 

● Press outreach 
 

● Sales management 
 

It’s an investment that benefits both the artist and the gallery—and builds trust and incentive to 
grow together. 



So, What’s the Best Path? 
There is no one-size-fits-all answer. 
 Social media offers speed and access. Galleries offer depth and longevity. Artists today often 
use both—but it’s important to know what each path actually offers. 

Ask yourself: 

● Do I want visibility or sustainability? 
 

● Am I pricing myself for likes or for legacy? 
 

● What kind of community do I want to build around my work? 

Final Thoughts 
At the end of the day, it’s not about choosing gallery vs Instagram. It’s about understanding 
where you want your work to live, who you want to engage with, and how you want your career 
to evolve. 

So whether it’s clicks or community, DMs or dealer meetings—make it intentional. 

Let your art grow where it’s seen, valued, and supported—on your terms. 

 


	 
	 
	 
	 
	A Quick Look Back: Patronage Then and Now 
	Fast Forward to Now: Social Media & Self-Representation 
	But Here’s the Catch… 
	6. Algorithms Over Authenticity 
	7. Oversaturation 
	8. Short-term Visibility ≠ Long-term Growth 

	So What Do Galleries Offer That Instagram Doesn’t? 
	So, What’s the Best Path? 
	Final Thoughts 


